


I N C R E D I B L E

Number 1 – not just in the City, not just in the Province –

NUMBER 1 in CANADA! 
The highest readership of any metro daily newspaper.

54% of adults read the Windsor Star every day.

82% of adults read the Windsor Star every week.

The Windsor Star is where Windsor goes to get the 
news, and it’s where you should go to reach Windsor. 

R E A C H



I N C O M P A R A B L E

Fragmentation is the buzz-word of the advertising world, but in Windsor, 

it’s an epidemic.

Windsor is a unique market, unlike any other in Canada. Because of our 
proximity to Detroit and the major broadcast organizations centred there, 
Windsor is reached by more television and radio stations than any other 
metro market in Canada. There are 26 strong-signal radio stations in the 
marketplace, with more than 40 others bombarding our airwaves. 
Nearly 70 radio stations!

In addition, at least 10 television stations are available with a simple 
TV-top antenna. As a result, Windsor has one of the lowest cable 
subscription percentages in the country - nearly 40% of Windsor 
residents don’t have access to cable. And, if you add a satellite dish – 
there are hundreds of stations available.

There is one primary print media source in the market 

– one daily newspaper – The Windsor Star.

I M P A C T



Blue collar, low income, lunch bucket town – unlikely:

I N F O R M A T I O N

City Median Total Income

Windsor $70,000

London $68,400

Saskatoon $68,300

Winnipeg $64,700

Toronto $63,800

Vancouver $62,900

Inexpensive:

City Average Cost, Detached Bungalow

Windsor $166,054

London $223,300

Saskatoon $340,000

Winnipeg $199,777

Toronto $451,494

Vancouver $667,875

Source: Statistics Canada

Source: Royal LePage Survey of Canadian House Prices



Interesting, involved and inimitable
• Canada’s southernmost community, with long, hot summers

• A cultural mosaic of more than 90 ethnic groups

• Over 400 kilometres (250 miles) of shoreline – much of it sandy 
beaches 

• Vegas-style gaming, open 7 days a week, 24 hours a day

• Home to more than 20 festivals. Every summer more than one million 
spectators gather from both sides of the Detroit River to witness Red 
Bull Air Races, Macy’s Fireworks, Festival Epicure, Bluesfest and many 
more events in celebration of international friendship. 

• Nineteen conservation areas with rare Carolinian forests

• World class golf courses

• Southwestern Ontario's wine route, with more than a dozen wineries 
with a growing climate to match that of the best wine producing 
European countries

• More than 400 restaurants – sample authentic cuisine from virtually 
anywhere in the world

I N F O R M A T I O N



INCOME:
• 70% of our readers have a household income of $50K +

I N V A L U A B L E
A U D I E N C E

EDUCATION:
• 83% of our readers have a college education or better

FAMILIES
• 82% of people with children in the household read 

The Windsor Star weekly

HOMES:
• 79% of homeowners read The Windsor Star weekly

EMPLOYMENT:
• Our readership is evenly split between professionals 

and blue collar workers



As part of Canwest, one Canada’s largest media companies, The 
Windsor Star has the ability to offer innovative, solidly performing 
marketing initiatives. At the same time, we’re small-town enough to offer 
flexible, partnership-based solutions for our advertisers, 
both locally and nationally. 

We are very proud of our city, and our most recent demonstration is 
our Believe Windsor initiative. This first class magazine showcases 
Windsor-Essex as the place to live, work, play, learn and invest. Utilizing 
the power of the Canwest properties to distribute Believe Windsor will 
maximize the impact across Canada and Michigan. We believe in our 
community.

I N N O V A T I O N  &
I N T E G R A T I O N



I N S I D E



I N S I D E



I N T O  T H E
F U T U R E

Extend the reach of your Windsor Star buy through the pages of The 
Windsor Star online edition at windsorstar.com.

With more than 3,500,000 page views monthly, and an average of 
150,000 monthly unique visitors windsorstar.com is a valuable addition to 
your traditional print buy. And, the website is averaging 50% more traffic 
year over year. 



I N T E R E S T E D ?
CONTACT US TODAY!

RAY WOOD e-mail: rwood@thestar.canwest.com
Director of Advertising Phone:(519) 255-5702

Fax: (519) 255-5520

ED MOSCO e-mail: emosco@thestar.canwest.com
Classified Advertising Manager Phone: (519) 255-5731

Fax: (519) 255-5520

MANUEL ROBERTO e-mail: mroberto@thestar.canwest.com
Advertising Production Manager Phone: (519) 255-5739

Fax: (519) 255-5520

KEN STEWART e-mail: kstewart@thestar.canwest.com
Advertising Manager Phone: (519) 255-5768 

Fax: (519) 255-5520

RON HEBERT e-mail: rhebert@thestar.canwest.com
Online Advertising Phone: (519) 255-5559

Fax: (519) 255-5520

FRED LABUTE e-mail: flabute@thestar.canwest.com
Business Development Phone: (519) 255-5740

Fax: (519) 255-5511

TECHNICAL SUPPORT:

JOHN W. BAST e-mail: jbast@thestar.canwest.com
Applications Specialist
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